
edizioni
Museo
Pasqualino

GLOBAL HUMANITIES

Editorial by 
Frank Jacob and Francesco Mangiapane

Texts by 
Jerome Krase
Sebastiano Mannia
Juan Manuel Montoro and Sebastián Moreno

Dining out

Year 10, Vol. 11, 2024 – ISSN 2199–3939
Editors Frank Jacob and Francesco Mangiapane

11



edizioni
Museo
Pasqualino

            direttore Rosario Perricone



GLOBAL HUMANITIES

11

Biannual Journal

ISSN 2199-3939

Editors
Frank Jacob

Nord Universitet, Norway

Francesco Mangiapane
University of Palermo, Italy

Scientific Board

   Jessica Achberger
University of Lusaka, Zambia

Giuditta Bassano 
Lumsa, Roma, Italy

   Saheed Aderinto 
Florida International University, USA

   Bruce E. Bechtol, Jr. 
   Angelo State University, USA

   Stephan Köhn 
Cologne University, Germany

Dario Mangano 
University of Palermo, Italy

Gianfranco Marrone 
University of Palermo, Italy

Tiziana Migliore 
University of Urbino, Italy

Sabine Müller 
Marburg University, Germany

Rosario Perricone 
Academy of Fine Arts of Palermo, Italy

Carlo Andrea Tassinari 
Université de Nîmes, France

GLOBAL HUMANITIES
Year 10, Vol. 11, 2024 – ISSN 2199–3939

Editors Frank Jacob and Francesco Mangiapane



11

edizioni
Museo
Pasqualino

GLOBAL HUMANITIES

Dining out

Year 10, Vol. 11, 2024 – ISSN 2199–3939
Editors Frank Jacob and Francesco Mangiapane

Editorial by 
Frank Jacob and Francesco Mangiapane

Texts by 
Jerome Krase
Sebastiano Mannia
Juan Manuel Montoro and Sebastián Moreno



Dipartimento dei beni culturali  
e dell’identità siciliana

Regione siciliana
Assessorato dei beni culturali 
e dell’identità siciliana

© 2024 Associazione per la conservazione delle tradizioni popolari

Museo internazionale delle marionette Antonio Pasqualino       
Piazza Antonio Pasqualino, 5 – 90133 Palermo PA, Italy

www.edizionimuseopasqualino.it – info@edizionimuseopasqualino.it 

ISBN 979-12-80664-96-9

EAN 9772199393003 40011

DOI https://doi.org/10.53123/GH_11

Design and Typesetting
Francesco Mangiapane

Printing House
Fotograph S.r.l., Palermo, Italy

Cover
Dog family eating dinner animal painting mammal, AI generated, remixed by Francesco Mangiapane.

The articles in this volume were peer reviewed.

The publisher is available for any claimants who could not be contacted.

This volume is covered by copyright and no part of it can be reproduced or transmitted in any form or by 
any electronic, mechanical or other means without the written authorization of the owners of the copyright.

The paper used for printing is made with a fibrous mixture made of 100% recycled fibers and is guaranteed by 
Blauer Engel certification. Its fibers are bleached with Chlorine Free processes. It is therefore 100% ecological.



Table of Contents
Editorial ............................................................................................................................. 7
Frank Jacob and Francesco Mangiapane

Cervecería La Pasiva. The ‘Typical’ Uruguayan Dining Out Experience ......................9
Juan Manuel Montoro and sebastián Moreno

Dining by the Sea. Il Moletto Ostricheria Grill ..............................................................23
sebastiano Mannia

My Favorite Coffee Shops. An Autoethnographic and Photographic Essay................33
JeroMe krase

Contributors .....................................................................................................................57



7
GLOBAL HUMANITIES
YEAR 10, VOL. 11, 2024 – ISSN 2199–3939https://doi.org/10.53123/GH_11_1

This issue of Global Humanities comes 
as an experiment. 

We have been asking our community 
of scholars to engage in sketching a theo-
ry out of their own eventual predilection 
for a specific place where to dine out. 
More precisely, we were calling them to 
articulate an analysis of the complex con-
figuration that constitutes the fascination 
of their “beloved” spot, by questioning 
the features and criteria that reveal rele-
vant to their endorsement. 

By indicating this route, we were aware 
of how difficult such a mission may have 
proven, since this predilection is very eas-
ily caught at work but quite hard to write 
down, requiring to heighten the aware-
ness for volatile, elusive and unseizable 
assets. Such volatile means intersect in 
various ways, up to form a je ne sais quoi, 
a proper “atmosphere” whose formal 
mechanisms are difficult to describe but 
yet full of consequences. 

By inviting our authors to give an ac-
count of what is “so special” on a specific 
spot we therefore aimed at revealing the 
general issue of how atmospheres get 
constituted and how they assume impor-
tance on a Semiotic of daily life.

It is already acknowledged how dining 
out – be it for a lunch break, a business 
dinner, a romantic meeting, or a solitary 
resolution – stands as a social daily life 
ritual filled with significance. Its celebra-
tion emerges as a moment of self-expo-
sure where the social limen between pub-
lic and private, individual and collective 

identity gets constantly negotiated. Such 
a socializing practice of daily life reveals 
its power through aesthetical means: 
endorsing a determined regime of good 
manners by choosing who to eat with, 
how to behave and dress, when and what 
to eat, and where to dine out results in a 
sensitive and intrinsically political asset, 
outcome of specific choices at the hand 
of the individual. 

It’s not a case that huge social challeng-
es such as sustainability, ecologism, social 
justice, cultural heritage, and many others 
pass by the preference we might or might 
not accord to an actual dining venue. By 
showing ourselves eating in public, more 
generally, we take a position in respect of 
essential dichotomies such as the already 
mentioned Individual vs Collective, Pub-
lic vs Private, and, henceforth, Identity 
vs Alterity, Gemeinschaft (community) vs 
Gesellschaft (society), Cosmopolitanism vs 
Localism, Social Commitment vs Disen-
gagement, Fast vs Slow and many others. 

Although the attempt that this issue 
will make may be considered successful 
only partially, as we have just received a 
limited response to our atypical call, we 
are very proud to present three very ac-
curate analyses of different contexts and 
spots (Uruguay, Sardinia, New York). 
The quality and relevance of these works 
encourage us to insist on continuing to 
cultivate the field of a proper Semiotics of 
dining out. 

Bodø, Norway and Palermo, Italy 
May 2024

Frank Jacob and Francesco Mangiapane

Editorial


